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1. Introduction 

 
In 2016, the IMAS Risk and Performance Committee (“RPC”) drafted the IMAS 
Guidance Notes on Recommended Disclosures to Support the Presentation 
of Income Statistics in Advertisements (“Guidance”) to provide guidance to 

the industry on best practices when illustrating income statistics, such as 

underlying portfolio yield describing the investment returns of a CIS, in 

advertisements. 

Pursuant to the Code on Collective Investment Schemes, issued by the Monetary 

Authority of Singapore and updated on 16 April 2020, illustrations of income 

statistics in advertisements should also be prepared in accordance with this 

Guidance, and the Fair and Balanced Advertising and Other Advertising 

Restrictions as stipulated in the Securities and Futures (Licensing and Conduct 

of Business) (Amendment) Regulations 2018 should be adhered to. 
 

2. Disclosure 
 

Income statistics should only be shown in advertisements, if and only if the 

following disclosures of the collective investment scheme (“CIS”) are made 

available. Where such disclosures are made on the website, a prominent 

statement should be inserted in the advertisement to refer investors to the 

disclosures on the website. 
 

Disclosures that should, at the minimum, be made available in the 

advertisements: 
 

(a) Plain language defining clearly the description of what the advertised 

income statistic represents, with similar prominence, in close proximity 

to the income statistics; 
 

(b) A warning statement, to the effect of similar prominence and in close 

proximity to the advertised statistics, on whether historical payments 

comprise of only distributable income, only capital, or both; 
 

(c) A disclaimer reflecting that past payout yields and payments do not 

represent future payout yields and payments;  
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(d) A disclosure that any distribution is expected to result in an immediate 

reduction of the net asset value per share/unit; and 
 

(e) If a material portion of the payout income is generated from financial 

derivative strategies, then additional disclosures as to the expected 

risks associated with such strategies should be made. 
 
(f) The currency in which the payments are made, and the payment 

frequency, whether discretionary or on a fixed schedule; 

 

(g) A warning statement to the effect that any advertised dividend rate is 

not guaranteed, in cases where the manager has discretion not to make 

any dividend payments. 
  

Disclosures that should, at the minimum, be made on the FMC’s website, in 

addition to the disclosures in the advertisements: 
 

(h) Historical payments made to investors and their compositions for the 

last 12 rolling months: 
 

§ The composition of historical payments should be presented as the 

proportions of payout from distributable income and capital; 
 

(i) The underlying portfolio yield, average payout yield of the portfolio, date 

of last distribution, average distribution since inception (per annum), as 

well as annualised volatility of total return of the strategy; and 
 

(j) Whether or not the payment amount is discretionary or formulaic, and 

an explanation illustrating the basis of the payment amount should be 

provided. 
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3. Guidance 

 
3.1 Disclosure for Non-Incepted CIS 

 
Any CIS which has yet to be incepted should not disclose any income 

statistic. 
 

3.2 Comparison vs. Benchmark 
 

Where a benchmark is used, the FMC may, if it wishes to, disclose 

comparative benchmark statistics as long as it is clear and unambiguous that 

these statistics are benchmark statistics, and have been computed with 

consistent formulae for both the CIS and the benchmark. 

3.3 Frequency of Updates on Disclosures 
 

For updated information on disclosures 2(h) and 2(i), the FMC should update 

regularly so as to enable investors to make a more timely and informed 

investment decision. The frequency of the updates should be aligned with the 

frequency of dividend distribution. 
 

3.4 Basis of Good Faith 
 

In an advertisement, any statement / description of income statistics should 

be made on the basis of good faith and genuine intention of the FMC to make 

regular and actual payments / distributions. 
 

The income statistics shown in an advertisement should be within reasonable 

contemplation of the FMC to continue to make payments as advertised. The 

FMC should be able to justify and demonstrate the fund’s ability to continue 

to make regular and actual payments / distributions as advertised and as an 

explicit part of the investment strategy of the fund. 
 

3.5 Material Change in Ability to Make Payouts 
 

A FMC should keep investors informed in a reasonably timely manner should 

there be any changes that may materially impair the fund’s ability to make 

such payment distributions. 
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3.6 Annualised Income Statistics 

 
The income statistics shown in advertisements should be annualised. The 

disclosed calculation methodology should also be consistently adopted by 

the CIS. 

 
3.7 Forward-looking Statistics 

 
Income statistics that are predictions, projections, or forecasts; and words 

such as “targeted”, “expected”, “potential”, “intended”, and any other forward-

looking language to describe an income statistic should not be used in 

advertisements. 

 

3.8 Advertisement of Dividend Payment Rate and/or Historical Dividends 

For the advertisement of dividend payment rate, historical dividends 

and/or the dividend distribution yield/rate, the minimum disclosures in 

2(a), (b), (c), (d), (f), (g), (h) and (j) should be provided and consistent 

with CIS’ prospectus. 

 

4. Glossary of Terms 
 

4.1 Income statistics encompass numbers, percentages, ratios, and figures 

describing the investment returns of a CIS, such as underlying portfolio 

yield. 
 

4.2 Distributable income refers to the interest and dividend income, and 

may take into consideration the net realised gains, a CIS receives from 

its portfolio holdings and are payable to its investors. It should be net of 

all fees and expenses, including management fees and distribution cost. 
 

4.3 Underlying portfolio yield is an annualised percentage measure of 

interest and dividend income earned by the portfolio, with the Total 

Expense Ratio included in the netting of fees and expenses. Sales 

charges and net realised gain should not be included in the 

computation. 
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4.4 Average payout yield is the annualised dividend paid to shareholders 

since inception. 
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